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Key sites - https://quantumleapproducts.com/linkedin-class2/ 
Password - LIROCKS

Page to promote to recommend others - http://GetLinkedinToBusiness.com

These notes are really just rough notes as a work pad for me. Any value 
you can get from them - is yours.  

How it Works: 

I will spend about an hour going over format and key Linkedin areas I need 
you all to be thinking about and looking at during this process.  
 
I will then spend 10 minutes with a person - where we do 1:1 improvements 
to your account or I focus on whatever you need.  
 
While I am doing this - you will be looking at what I’m doing and saying for 
someone else, and be improving your account wherever possible. 
 
Then I will go to the next person, and the cycle repeats. It may feel like a 
long time to the one who is last, but you will also get the most educated 
before it’s your turn - so there is a benefit. You can be working like crazy 
before I even see your profile. 

There is no breaks per say - so if you are hungry, thirsty, need a bio break, 
stretch, whatever, go right ahead. Just know where you are in the queue. 

Then once I have been through everyone, I will loop back and review 
EVERY profile - I will make sure it’s working like I thought it would, 
whatever we wrote, and if yes - you will be approved, if no, I’ll do some 
minor adjustments and approve it. That will have you ready to complete the 
rest of the profile on your own. 

I’ll answer questions as we go along and at the end - so put those in the 
chat area.  

https://quantumleapproducts.com/linkedin-class2/
http://GetLinkedinToBusiness.com
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Dave is also with us - ANY problems I can’t solve - such as you can’t 
change something in your account - need to be walked through something - 
Dave is with us at the back end chat or you can call him at 818.405.3146 - 
that’s his cell. 
 
The order of the call today is 
 
Dena
Vivian
Nathan
Lisa
Monique
Debbie
Viktoriia
(Remember to send in a testimonial)  
 
1. Brand - Fix Linkedin Link 
Locate your link it should be clean and align with your brand  
ie. linkedin.com/in/TracyRepchuk  
Key is to align with an existing brand or start a brand  

2. Goal 
Error - not establishing your goal for Linkedin.  

Just like when you need to know your target market for your branding, and 
what social media platform you need to be on, for this you need to know 
what your goal is for linkedin.  
 
Do you want to use it to: 

Get clients

Brand positioning 

Get speaking gigs 

Get a job 

Hire employees 

Research 

Other


http://linkedin.com/in/TracyRepchuk
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You need this so you can frame your profile around that target goal.


3. Target Market 
 
This is based on your goal  
Get clients - need to know your target market
Brand positioning - target market above

Get speaking gigs - meeting planners, corporations, event hosts

Get a job - corporations

Hire employees - profile must attract why you are a great place to work

Research - get Sales Navigator and Nimble 

Other

 
Now you know this - you can frame your profile around that target market. 

Key terms in Linkedin 
(Below are the categories to help you see a master topic to help with 
keywords) 

Accounting

Airlines/Aviation

Alternative Dispute Resolution

Alternative Medicine

Animation

Apparel & Fashion

Architecture & Planning

Arts and Crafts

Automotive
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Aviation & Aerospace

Banking

Biotechnology

Broadcast Media

Building Materials

Business Supplies and Equipment

Capital Markets

Chemicals

Civic & Social Organization

Civil Engineering

Commercial Real Estate

Computer & Network Security

Computer Games

Computer Hardware

Computer Networking

Computer Software

Construction

Consumer Electronics

Consumer Goods

Consumer Services
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Cosmetics

Dairy

Defense & Space

Design

E-Learning

Education Management

Electrical/Electronic Manufacturing

Entertainment

Environmental Services

Events Services

Executive Office

Facilities Services

Farming

Financial Services

Fine Art

Fishery

Food & Beverages

Food Production

Fund-Raising

Furniture
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Gambling & Casinos

Glass, Ceramics & Concrete

Government Administration

Government Relations

Graphic Design

Health, Wellness and Fitness

Higher Education

Hospital & Health Care

Hospitality

Human Resources

Import and Export

Individual & Family Services

Industrial Automation

Information Services

Information Technology and Services

Insurance

International Affairs

International Trade and Development

Internet

Investment Banking
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Investment Management

Judiciary

Law Enforcement

Law Practice

Legal Services

Legislative Office

Leisure, Travel & Tourism

Libraries

Logistics and Supply Chain

Luxury Goods & Jewelry

Machinery

Management Consulting

Maritime

Market Research

Marketing and Advertising

Mechanical or Industrial Engineering

Media Production

Medical Devices

Medical Practice

Mental Health Care
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Military

Mining & Metals

Motion Pictures and Film

Museums and Institutions

Music

Nanotechnology

Newspapers

Nonprofit Organization Management

Oil & Energy

Online Media

Outsourcing/Offshoring

Package/Freight Delivery

Packaging and Containers

Paper & Forest Products

Performing Arts

Pharmaceuticals

Philanthropy

Photography

Plastics

Political Organization
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Primary/Secondary Education

Printing

Professional Training & Coaching

Program Development

Public Policy

Public Relations and Communications

Public Safety

Publishing

Railroad Manufacture

Ranching

Real Estate

Recreational Facilities and Services

Religious Institutions

Renewables & Environment

Research

Restaurants

Retail

Security and Investigations

Semiconductors

Shipbuilding
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Sporting Goods

Sports

Staffing and Recruiting

Supermarkets

Telecommunications

Textiles

Think Tanks

Tobacco

Translation and Localization

Transportation/Trucking/Railroad

Utilities

Venture Capital & Private Equity

Veterinary

Warehousing

Wholesale

Wine and Spirits

Wireless

Writing and Editing

Next section for keywords is categories
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Business Development

Accounting

Administrative

Arts and Design

Community and Social Services

Consulting

Education

Engineering

Entrepreneurship

Finance

Healthcare Services

Human Resources

Information Technology

Legal

Marketing

Media and Communication

Military and Protective Services

Operations

Product Management
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Program and Project Management

Purchasing

Quality Assurance

Real Estate

Research

Sales

Support

 
Decision maker titles  
Owner, Partner, CXO, VP, Director, Manager, Senior, Entry, Training, 

Unpaid

Keywords 
 
What are some keywords that are prominent in that area. What are they 
searching for?  
 
This is done leveraging words your prospect and clients use
And by selecting 50 skills that attract your market - because this is what 
linkedin algorithm is looking at along with what people search for in the 
search bar.  

Linkedin Key Elements  

1. Use a professional photo 

2. Headlines, Keywords and details matter 
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3. Be detailed in the Summary profile 
 
4. Add your work experience and history  
 
5. Add skills and expertise 
 
6. Include your education details 

7. Start connecting with others  

Headline:
We are focusing on the 2 most critical aspects of your profile  
 
1. Title
2. About section  
3. Banner  
 
Banner Hack 
https://unsplash.com/s/photos/free-linkedin-backgrounds

I use keynote 

or 
fiverr.com  - takes a few days though 

Tools such as canva.com 

Experience: 
Once you are happy with the look - add a new experience - this will trigger 
a notice for all your followers, and many will congratulate you. When they 
do - instead of ignoring - or just saying thank you - USE THIS 
OPPORTUNITY to move from unknown - to warm lead.  

https://unsplash.com/s/photos/free-linkedin-backgrounds
http://fiverr.com
http://canva.com
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When people reach out to you: Side bar  
The Linkedin Dance  
 
MY current reply to people wishing me 
Congrats on my work anniversary is 3 steps 

> Building desire
Thank you I appreciate it. I have been in business now for 35 years and I 
specialize in creating online income opportunities from the knowledge that 
you have, or the people that you know. If you need any help with that right 
now - I have free trainings or can jump on a call and give you some ideas. 
just let me know.

(wait for a reply) 

> building desire

There are 2 ways I can help someone given the situation - the first is if you 
have a knowledge you can transfer to an online course or program I can 
help you do that - or if you have great connections and want to recommend 
me - I pay commission on any sales. My services are a lifeline right now 
and vital - so I want to help as many people as I can. Which would work 
for you?

(wait for reply) 

> building interest 

I have a training program, where you can go through it yourself or a 
program where you also work with me and go through the program but I 
review everything as you go along. Would you like some free training to 
see how it works? I can send you to a training series I just did and you 
can get a better idea of how it would work for you. 
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(wait for reply)  

Soft Close #1 

Great - Here’s the link - https://www.youtube.com/playlist?
list=PL4ZX0knUpCzUSllPwfbgaBziytv4mLmcY 
I’ll follow up in a few days see if you have any questions. If you have any 
before then - just reach out to me here - or send me an email to 
tracy@tracyrepchuk.com 

Soft Close #2 

How was the training - do you have any questions? 

Side bar - Birthday wishes  
- I reply with a simple ask - subscribe to my YT channel 

Who do you let connect?  

In general, I let everyone in, and if they do something I don’t like - I then 
remove them. As I am saying yes to requests though, if they do what I do - I 
ignore - if I have to choose because I’m approaching my max, I will pick a 
woman over a man all other things being equal. I can help anyone - but if 
they are in an industry I don’t support ethically or morally - they don’t get in. 

This process is up to you - it’s personal but those are what I do.  

https://www.youtube.com/playlist?list=PL4ZX0knUpCzUSllPwfbgaBziytv4mLmcY
https://www.youtube.com/playlist?list=PL4ZX0knUpCzUSllPwfbgaBziytv4mLmcY
https://www.youtube.com/playlist?list=PL4ZX0knUpCzUSllPwfbgaBziytv4mLmcY
mailto:tracy@tracyrepchuk.com
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Daily Habits  
- respond to all inquiries  
- Send invite to 5 people (I don’t do this anymore but I would if I had less 

than 10,000 followers)  
- Weekly - post an article - these are indexed in Google 
- twice a week - do a post - I do a post daily  

 
Mass Queuing of Social Media  
I use hootsuite.com - to run all my posts - and then I do 
what’s important - REPLY  
 
Monthly Marketing Calendar 

- I use this calendar - to plan each month 
http://bitly.com/dfycalendar 

    Survey Tool  
 http://Jotformer.com 

    Videos - I put ALL training and content videos here  
  https://vimeo.extole.com/s/tracy1 

calendly.com  
 Scheduling calendar  

http://hootsuite.com
http://bitly.com/dfycalendar
http://Jotformer.com
https://vimeo.extole.com/s/tracy1
http://calendly.com
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(1) ============= 

First Name: Dena  
Last Name: Patton  

What is your experience level on Linkedin:  
I have set up my account but not sure it's right 

What else would you like me to know?:  
I want to use LI to sell my speaking and my team training 
https://denapatton.com/the-greatness-team/ 

What is your linkedin goal?:  
to attract my buyers (who buy training for their teams 
in communication and improving their culture) 
 
What is your linkedin link?:  
https://www.linkedin.com/in/denampatton/ 

• Dena Patton (Speaker) Culture and 
Communication Trainer

Target market - HR 
 
Disconnected and Disempowered
 
HR directors hire me to create empowered cultures 

https://denapatton.com/the-greatness-team/
https://www.linkedin.com/in/denampatton/
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with happy teams who produce epic results with my 
proven approach.
 
In this time of Covid19 I virtually engage your team 
to help with the disconnect that is collapsing 
productivity and moral to create more effective 
communication and an aligned corporate culture that 
unleashes greatness and improves every facet of 
the company.  Schedule a call - https://
CallwithDena.com

 
and disempowered  
teams communicated more effectively, create an 
aligned corporate culture, and develop a
 
  I offer virtual Team Training For Corporations and 
Small Business Teams.

Disconnected and Disempowered  
 
Communication  
Culture - align purposed 
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unleash their greatness, align their purpose, 
empower their culture & unchain their profits.

Dena will coach you in discovering new levels of greatness you never knew 
you had, then you start building the epic things that you never knew were 
possible. Her Greatness Methodology is a proven approach that you won’t 
get anywhere
 
Team Training - 10-200 
Ready to go from good to great in 

Greatness, Purpose & 
Profits? 

I help companies create empowered 
cultures with happy teams who produce 
epic results. 

In this time of Covid19 I offer virtual Team Training For 
Corporations and Small Business Teams. 

Disconnected and Disempowered  

Business coach - 20 years - $200k - $8mill 
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(2) ============= 

First Name: Vivian  
Last Name: Geffen  

What is your experience level on Linkedin:  
I set up my account but never really used it 
 
What else would you like me to know?:  
I wear multiple hats but have not figured out how to 
synthesize my message 
 
What is your linkedin goal?:  
be attractive to businesses for training and coaching 
 
What is your linkedin link?:  
https://www.linkedin.com/in/viviangeffen/ 

Benefit -  

Target market -  
 
Vivian Geffen (Trainer) Speaker-Confidence Coach 

Name =  
 
Optimize your stage presence 
 
120 characters  

https://www.linkedin.com/in/viviangeffen/
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Speakers/coaches hire me to optimize your stage 
presence and create a presentation that is engaging and 
results-driven. 

I help you turn your expertise into an online course so you can make 
money during COVID19 and in the future. I also have $making opps if you 
need a Plan B. Call or book: 818.859.7210 https://TracyRepchuk.com/
calendar

I take timid, inexperienced speakers who lack confidence 
and turn you into a speaker who commands the stage, 
engages with your ideas, effectively communicates your 
message and produces the exposure and recognition you 
deserve.  Find out more at: >> BOOKING LINK 
 
 
that  
exposure and recognition  

stand in power 
crystallize message 
connect with audience  
improvise  

Authenticate Integrate Resonate - Speaking Method  

Corporate culture building  
 
CreativityMuse is dedicated to designing personally 
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meaningful experiences that expand one's concept of what 
creativity is. 

Outcomes include increased mental agility, renewed appreciation for 
collaboration, an ability to think in an open-minded framework of 
possibilities and increased self-confidence.

Specific skills include developing a heightened understanding of the 
importance of separating divergent and convergent processes. An 
inclination towards collaborative thinking based on the understanding that 
ideas can be built upon and considered prior to being discarded. 
Recognition of the importance of taking the time to distill the right questions 
to solve and a proven tool for giving feedback in a graceful and non-
squelching manner. 

Executives in training  
Experience - done it  

Corporate  
Speaker coach  
authentic presence 
confidence 

 
Managers, coaches and healers hire me to turn timid 
speakers into effective presenters and stage time into 
dollars 

Creativity and Innovation Training, Creative Problem Solving Facilitation
June 2013 – Present (5 months) Greater Los Angeles  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CreativityMuse is dedicated to designing personally meaningful 
experiences that expand one's concept of what creativity is.

Through our courses, workshops and facilitations we deliver both the 
concept and the experience of creativity so that it becomes a relevant tool 
for both personal and business opportunities.

Outcomes include increased mental agility, renewed appreciation for 
collaboration, an ability to think in an open-minded framework of 
possibilities and increased self-confidence.
 
CreativityMuse is dedicated to designing personally 
meaningful experiences that expand one's concept of what 
creativity is. 

Through our courses, workshops and facilitations we deliver both the 
concept and the experience of creativity so that it becomes a relevant tool 
for both personal and business opportunities.

Outcomes include increased mental agility, renewed appreciation for 
collaboration, an ability to think in an open-minded framework of 
possibilities and increased self-confidence.

Specific skills include developing a heightened understanding of the 
importance of separating divergent and convergent processes. An 
inclination towards collaborative thinking based on the understanding that 
ideas can be built upon and considered prior to being discarded. 
Recognition of the importance of taking the time to distill the right questions 
to solve and a proven tool for giving feedback in a graceful and non-
squelching manner. 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(3) ============= 
First Name: Nathan  
Last Name: Shields  

What is your experience level on Linkedin:  
I set up my account but never really used it 
 
What else would you like me to know?:  
I like passive income 

What is your linkedin goal?:  
Get 10+ coaching clients 
 
What is your linkedin link?:  
www.linkedin.com/in/nathan-shields-ptoclub 

NathanShields.com 
 
Nav bar 
 
Home     About     PT Owners Club     Podcast  Speaker   
Services  Reviews Contact     

• Nathan Shields - PT Business Coach and Host, PT Owners 
Club podcast

http://www.linkedin.com/in/nathan-shields-ptoclub
http://NathanShields.com
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•  Coaching Physical Therapy Owners on how to obtain more 

freedom and greater profits from their clinics
 
I coach physical therapy owners on how to obtain more freedom and 
greater profits from your clinics. 

I help physical therapy owners develop their ideal scene and create 
strategies to achieve goals under any circumstances.
 

I help physical therapy owners create income and thrive implementing 
technology you can use during COVID19 circumstances. 

what can I do for them right now  

I help physical therapy owners develop your ideal scene and create 
strategies to achieve goals under any circumstances.

While your clinics are not open or at full capacity this is the perfect time to 
get in systems that will help you rapidly recover when normal conditions 
return. I can help you get those in now >> https://ptoclub.com/apply/

About -  

 
Statistics Tracking and Management 

 

https://ptoclub.com/apply/
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help can help them get in systems to properly manage your statistics 
tracking 
 
 

My focus is to provide PT owners more freedom and greater profits in their 
clinics. To share a little about your clinic and talk with Nathan about what he 
can do for you, fill out this form and set up an appt: https://ptoclub.com/
apply/ 

Blind reach out to a target market 

Hey Tony
I’d love to connect with you. I’m a PT owner, and 
I also help PT practices grow, especially during 
these trying times. Happy to help or connect you 
with people you need. 
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(4) =================== 

First Name: Lisa  
Last Name: Richter  

What is your experience level on Linkedin:  
I set up my account but never really used it 
 
What else would you like me to know?:  
can't tell you last time was actually in account.  i am 
dumbfounded by how much the page has changed 
regarding how to navigate 
 
What is your linkedin goal?: clean up my profile .. learn 
how to use it more effectively 

What is your linkedin link?:  
https://www.linkedin.com/in/lisasrichter/ 

clean up my profile .. learn how to use it more effectively 
 
Lisa S. Richter 
Tracy Repchuk (Speaker) Online Growth Strategist 

Lisa S. Richter (Nutrition Certified) Holistic-Based Athlete 
Solutions 

https://www.linkedin.com/in/lisasrichter/
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120 characters  
I help athletes optimize your body performance and 
improve your running style, increase capacity and achieve 
your goals. 
 
motivate 
achieve goals  

Nutrition -  
PT - physical  
Running - improve running styles, increase capacity,  

About section -  
Whether you are training for a marathon or running just to 
keep fit, I help design your optimum wellness program 
consisting of nutrition, habits and rapid recovery 
techniques to create injury-free peak performance so you 
can reach your ultimate goals. Grab your free gift at 
https://ThePerfectPT.com 
 
 

motivate 
achieve goals  
build up without getting hurt  
increase  

https://ThePerfectPT.com
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Is your persistent chronic pain limiting your physical 
abilities? 
= 
Would you like natural pain relief solutions to get you back 
to health? 
= 
Are you ready to live pain-free faster? 

 

Experience:  

Physical Therapy Operations & Management | 
Healthcare Marketing, Community Relations & 
Customer Service Strategist Diagnostics 

Holistic-Based Athlete Solutions

Sports

Nutrition 
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A deep rooted commitment to making a difference in the lives of others has 
directed (and continues to direct) the course of my career.

3 certifications -  

Sports - athletes - PT  
Holistic - natural - solutions  
Mind Body - plant based nutrition 
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(5) =========== 

First Name: Monique  
Last Name: Mannen  

What is your experience level on Linkedin:  
I set up my account but never really used it 
 
What else would you like me to know?:  
really want to utilize this tool at this time when people are 
in need and looking for solutions for their health and 
finances 
 
What is your linkedin goal?:  
to increase my visibility, when to write posts and 
articles, timing, what time of day to reach target 
audience and appropriate 

Get people who are interested in an MLM Opportunity 
around health to help with current situation  
 
What is your linkedin link?: Monique Mannen 

Hi Tracy, my goal with LinkedIn is to offer a solution to the 
problem that’s here now . Health and financial stress .  

Selling -  
 
Is this MLM?  
if Yes you are best to open a FB group - and talk about 
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that from there. LI is not for ecommerce. This is an e-
commerce product.  

Most searched is home business. GOOGLE SEARCHES 

Have opportunity to help with health with a home based 
business . Our company has a promotion that people can 
start their business for free in April.  
Knowledge is Power👊💪  
Interesting interview about the coronavirus with the French 
Scientist Luc Montagnier, who won the nobel prize for 
discovering the HIV virus, and Pingfan Rao PhD 
discussing "the cure" for not only the Coronavirus but ALL 
VIRUSES." 
HE SAYS: "The fundamental problem of this specific virus 
and all other viruses is OXIDATIVE STRESS (aka: Toxic 
Free Radical Damage). We need an intervention on a 
cellular level. Antioxidant production at a rate that will be 
effective. Our cells have been weakened because of many 
environmental factors and this produces oxidative stress. 
Eliminating or lowering oxidative stress is the key factor to 
combatting these viruses and in turn will boost our 
immune system" 
Did you read that??!! 
Lowering your Oxidative Stress is KEY to staying healthy 
Lowering our Toxic burden is KEY to staying healthy 
Eating nutrient dense foods is KEY to staying healthy 
Exercise is KEY to staying healthy 
Washing our hands and not touching your mouth and nose 
is KEY to staying healthy 
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At this point it seems like common sense. It’s not one 
magic bullet, it’s a recipe for success. So why don’t we just 
do it? 
I am so so happy my friends and family have been 
following this recipe! 
Protandim NRF2 Synergizer is ALL natural, “CLINICALLY 
PROVEN  (31 published studies on product on 
pubmed.gov and 9 patents ) If you have free radicals/
inflammation in your body it weakens your immune 
system. Protandim has a  
FDA approved claim:  
“ Protandim reduces 40% of oxidative stress/ inflammation 
in 30 days in 100% of people 100% of the time “  and 
increases your glutathione by 300 % , Glutathione is the 
most important for anti aging.  
I use the Tri-Synergizer and Probio myself and  are 
key tools that are game changers for elevating and 
boosting your immune system. 

biohackingyourbody.com  
(Lots of info here to help you do your due diligence, ABC 
Investigative Report, studies, PBS, Dr. Maniscalco and 
more)  

Please let us know if you have any questions!!❤🌺🎁  
knowledge Is Power,  
Monique 

http://pubmed.gov/
http://biohackingyourbody.com/
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I would build a landing page - drive traffic to it - give a free 
report with all of the data you have - and sell the product 
on the thank you page - and build a FB group as a feeder 
to the landing page.  
FB group - 500 people  
50 people into MLM opp.  

• Monique Mannen  
(Biohacker)  
Health and Wellness Activist 

I help you improve your health while increasing 
your income with a proven product and wellness 
technology that works.
 
About  
 
crease your personal performance, build 
immunity and improve your health with a proven 
product you can make money from. 
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I help you improve your health while increasing 
your income with a proven product and wellness 
technology that works.

About Section  
 
With over 9 patents, and 31 published studies I 
have partnered with a program that helps you  
stay healthy and create an additional revenue 
stream during Covid19 pandemic and beyond.  
With long term benefits to your health and your 
income - it’s a win-win solution. Find out more >>  
SITE  
 
improve your personal performance, increase 
your overall wellness and optimize your energy 
in just minutes a day and even better - you can 
become a part of my team and make money too 
Call me at (phone #) or Find out more >> SITE 
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Covid19  
 
I help you increase your personal performance, 
build immunity and improve your health with a 
proven product you can make money from. 

Athletic Performance 

optimize and enhance your health 
with a proven  
rest  
Proven  
Supplement 
She is also looking for Health Advocates to help everyone manage and optimize their 
health AND create an additional revenue stream during the Covid-19 Pandemic. 

team builders 
take control of health naturally 
recession proof your future 
create community 

Join a program that helps your health too  
> 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Proven product for  
> 9 patents
> 

Goal - moniquemannen.lifevantage.com

 reduce 40% of free radical damage in 30 days 100% of the time in 100% of all 
people” and increase your glutathione by 300%!”(FDA approved claim).  
Glutathione is one of the world's lesser-known anti-aging secrets. It protects the skin 
against oxidative damage and detoxifies the skin. Flip the Switch. Feel Better. Do More. 
If your health goals include reducing inflammation and building a stronger immune 
system ask Monique about the Little Yellow Pill. 

This product is also endorsed by Award Winning Environmental Activist, Erin 
Brockovitch (this is the woman who Julia Roberts owes for her Oscar). She’s the 
whistleblower on CHEMICALS IN OUR ENVIRONMENT! 
Please also visit pubmed.gov for published medical studies on the product , which is 
unheard of in the industry. A NATURAL product with hard evidence on the product with 
9 patents. 
Please also visit pubmed.gov for published medical  
studies on the product , not on ingredients. 
She is also looking for Health Advocates to help everyone manage and optimize their 
health AND create an additional revenue stream during the Covid-19 Pandemic. 
The time for linear income is over. When you stop working, your money stops but your 
bills keep coming. If you have residual bills you MUST have residual income or different 
streams of income. Recession Proof Your Future 
 #biohackingmo 
moniquemannen.lifevantage.com 

http://moniquemannen.lifevantage.com/
http://pubmed.gov/
http://pubmed.gov/
http://moniquemannen.lifevantage.com/
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(6) =========== 

First Name: Debbie  
Last Name: Arambula  

What is your experience level on Linkedin:  
I have set up my account but not sure it's right 
 
What else would you like me to know?:  
Frustrated with my copy never feel like it truly reflects who 
I am & what I have accomplished. Having fresh eyeballs is 
perfect! 

What is your linkedin goal?:  
To create a impressive linkedin page that promotes 
me, my products and my brand 

What is your linkedin link?:  
https://www.linkedin.com/in/debbie-arambula-ab84b26/ 

• Debbie Arambula (Contemporary 
Master) The Heart Artist 

https://www.linkedin.com/in/debbie-arambula-ab84b26/
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Romantic colorful paintings transforming homes/
offices worldwide since 1996

I create transformational pieces for your home or 
office that transcends the spirit and elevates 
your love of life. 

About 
 
World-Renowned in my ability to create an 
emotional experience through art, you can select 
the piece that speaks to you and creates the 
desired outcome for you and your environment.  
Emotionally-enhanced artworks for your spiritual 
awakening. >> https://
www.debbiearambula.com/bestsellers 

Current 
Renowned California painter, Debbie Arambula, affectionately known as 
“The Heart Artist”, is internationally famous for her energetic use of 
exuberant colors and emotionally filled oil and acrylic paintings, exuding an 
aura of happiness. Debbie’s passion is to elevate the soul of the viewer 
while revitalizing the voice of social consciousness and 

https://www.debbiearambula.com/bestsellers
https://www.debbiearambula.com/bestsellers
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Heart Portraits  

These are designed to infuse love into your 
surroundings  
https://www.debbiearambula.com/peace-and-
love-art

Heart for Humanity #HeartforHumanity
Spread the Love #SpreadTheLove 
 
Prosperity Portraits

>
> 

Patriot Pieces

Spiritual Series 

https://www.debbiearambula.com/peace-and-love-art
https://www.debbiearambula.com/peace-and-love-art
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Signature - brand - the heart artist 

 
The Vault  
These are the extreme rare originals that are still 
for sale. Prices range from $1600 to $25,000. 
You can invest in your legacy and well-being 
here  HERE >> LINK 

 
Uplifts 

Happy art happy heart
emotion
elevate

Renowned California painter, Debbie Arambula, affectionately known as 
“The Heart Artist”, is internationally famous for her energetic use of 
exuberant colors and emotionally filled oil and acrylic paintings, exuding an 
aura of happiness. Debbie’s passion is to elevate the soul of the viewer 
while revitalizing the voice of social consciousness and 

Starting 2 workshop - $10  

Adults - $25  
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Children - $15 

Wine and Paint Night - $47 - hard work  

Charter School - $47 a head - $300  

Trainings - $25 - $15 - start there  

REAL MONEY - EASY  
 
Sell 10 - $297 12 week course - $3000  
   The heart of art -  
    
$497 - $997 - $1997 - $5k x 2 = $10k per month  

$997 or $497 - DIY  

  6 modules  
     Theme 
     Media  
     Colors 
     Marketing - $ 
     Distribution - $$  

SELL THEIR ART - PAIN POINT  

Deliver program  
- Created - DIY ——   Webinar (do - predone) - SELLS  
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(7) =========== 

/ViktoriiaB 

First Name: Viktoriia  
Last Name: Bozhimova  

What is your experience level on Linkedin:  
I set up my account but never really used it 
 
What else would you like me to know?:  

OH, I'm so not a copywriter and words is not my strength 
but I will do my BEST =) Thanks for this training 
 
What is your linkedin goal?:  
Attract Clients and Collaborators for my show 
Attract coaching clients  
 
What is your linkedin link?:  
https://www.linkedin.com/in/viktoriiab/ 

Collaborators for my show - podcast  

Millennial Women on Purpose Podcast  
 

Attract clients - funnel to client  

https://www.linkedin.com/in/viktoriiab/
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Podcast - Women Experts with advice for Millennial 
Women  

Client - listeners of the podcast  

Lead capture listeners 

• Viktoriia Bozhimova (Speaker) Millennial Business Strategist 
 

I help women millennials start or grow a business that aligns 

with your soul and creates an authentic purpose-full life. 

 
Viktoriia B - LOGO  
  Free to B You  

 
About 
You will have a structured system that allows you to leverage 
discipline while creating your freedom. We will unleash your 
natural gifts so you can connect, clarify and create your soul 
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mission. Get ready to overcome doubts and beliefs that you no 
longer need and breakthrough to your new life. LINK 

Connect, clarify and create your soul mission. You are here to 

serve! 

Morning Routine 

Purpose Full Day Creates a Purpose Life  
 
breakthrough and transition to your new life.  
Connect to your body, understand your internal compass 
Overcome doubts and beliefs that you no longer need. You will  
 
to be disciplined without giving up freedom.
 
I help busy professional women connect with soul purpose so 
they can live a life where they feel more confident, connected and 
fulfilled.
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you are passionate about.  
Millennial women entrepreneurs and professionals hire me to help 
them start a business that aligned and makes an impact
 

Unstuck from the long hall of uncertainty and finally start a 

business that you are excited to perform every day. Connect to 

your body, understand your internal compass Overcome doubts 

and beliefs that you no longer need. You will have a structured 

system to be disciplined without giving up freedom. 

Understanding who to hire to your company by their nature gifts  

 

Connect, clarify and create your soul mission. You are here to 

serve! 

• Online Business Strategist 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Millennial women entrepreneurs and professionals hire me to help 
them start a business that aligned and makes an impact

purpose - profit -  
time management  
heart method - profit flow 
online business - clarify  
feng shui 
holistic modalities  
soul purpose 
client avatar  
events  

Certified Health & Mindset Coach who helps clients live more joyful lives 
through empowered wellness.
● Provide guidance on Business, Health, Wellness, Nutrition, Mindset, 
Energy, Release, Balance, Mental Clarity, Muscle Testing, and more.
● Holistic health approach to resolving issues using Purpose FULL Day 
tools and mindset techniques.
●Results can include: weight loss, greater confidence, more energy, 

finding purpose, happiness, focus, balanced lifestyle, and adaptation to a 
new way of being.


